GFWC Junior Woman’s Club of Charlotte

Public Relations Award

Betsy Chew – January 2009
The GFWC Junior Woman’s Club of Charlotte continues to further our mission by communicating our name, mission and parent organization (the GFWC) to the Charlotte community. We strive to use every method available to our club or our partners, including using the latest technology to spread our message and advertise our work. The following are ways in which we are currently having success with these endeavors:

Internet/Technology

The members of the club continue to use the internet and modern technology in a variety of ways.

· Email:  Email is used on a continual basis among the members of the GFWC Junior Woman’s Club of Charlotte to communicate club projects and activities. 

· Internet:  The Club’s website received a major upgrade from one of our talented members.  She added reference and resource materials for all projects, events, and activities and continued to ensure the website was updated on a regular basus.  A special section for Fundraising was added to ensure all members received consistent, timely materials to make the fundraising process easier and more successful.  The Education Department continues to post information about our 2008 Sallie Southall Cotten Scholarship program on the Charlotte-Mecklenburg school system’s website. In addition, members continually use the internet to find and research organizations and programs that are in need of donations or assistance from our organization.

· Awareness:  In 2007, members were continually encouraged to visit numerous websites. The sites referenced specific department topics. A few of the websites referenced were: www.planusa.org/members/writedc.php, www.threadsoflove.org, www.clthumane.org, and www.novellofestival.org.
· Software:  This year, our club continued to use software programs to maintain a database of current and past members. This main database utilizes MS Access and enables us to use one main membership database for various efforts of the club. In addition, our Corporate Sponsorship team utilized MS Office Suite to communicate, track and analyze the results and activities of the team. Our first vice president posted an online calendar that is accessible to all club members to view upcoming projects and meetings.

Corporate Sponsorship

· Brochure: A corporate sponsorship committee member updated and produced a beautiful brochure that was used as a marketing tool. She then sent it to prospective corporate sponsors. This brochure detailed our club’s mission, our connection to the GFWC, a brief history of our club and the organizations we support with our time and financial donations. One page discussed our three “overall” projects: Shoe Closet, Dove’s Nest and St Peter’s Soup Kitchen. There was a section outlining the corporate levels of giving and the benefits that would accompany each level of donation. By using this tool and many follow-up telephone calls, our corporate sponsorship committee raised $ to add to the bottom line of approximately $ 25,381.03 raised in total at our 2007 fundraiser Preview Night for the Southern Christmas Show. Printing costs this year were only $10.75.

· Thank Yous: The Corporate Sponsorship team, with the help of other club members, did a thorough job of sending thank you notes to our corporate sponsors. Each sponsor received two thank you notes from our members: 1) thank you from the club as a whole and 2) thank you from the member obtaining the corporate sponsorship.
Advertisement and Press Coverage for Southern Christmas Show Preview Night:

The GFWC Junior Woman’s Club of Charlotte 2007 fundraiser was the Southern Christmas Show Preview Night. This event was held in conjunction with Southern Shows and The Charlotte Observer Empty Stocking Fund.

· Advertisement/Pullout:  There was a special advertising section produced by our fundraising partner The Charlotte Observer newspaper. It ran for one day in The Charlotte Observer and was provided to all attendees at the show to serve as a program/map. (1 Member, 4 Hours, $0.00)

· Direct Mail: Our fundraising partner, Southern Shows, printed 60,000 direct mail pieces that were mailed out by either Southern Shows or exhibitors of the show. Additionally, 15,000 postcards were sent to “new” households. These pieces detailed the entire show for prospective attendees. The dollar value of these letters could not be determined. (1 Member, 1 Hour, $0.00)

Club Newsletter: Ten months of the year, the GFWC Junior Woman’s of Charlotte produces a newsletter called The POST. The newsletter is emailed to all club members and interested parties in order to inform and update them on our club news and activities. We began emailing the newsletter in September of 2002 and have found this a cost effective and efficient way to communicate. The POST is comprised of reports from the president and all vice presidents, from each department, from standing committee chairs, from the treasurer and occasionally from the finance chair. Reports are given to the POST editor who in turn compiles a monthly edition. The ability to email the newsletter email has helped save the club an estimated $650.00 each year. The POST is the primary source of club information for our members and a great resource for those individuals interested in our organization. 

Yearbook and Information Packet

· Our club produced our annual yearbook, which is a 47-page booklet containing the club membership roster and photographs, Constitution and By-Laws, Awards and Projects and Programs. Photographs in the yearbook were taken with the club’s digital camera.  The club’s roster and yearbook was also placed on the club wed site www.charlottejuniors.com. There are 44 members in the club.

· Potential members also received a club information packet which included letters from the President and the Membership Chair, a list of officers, a description of club “overall” projects (everyone must participate in one of the two projects), a list of partner organizations, a membership roster and a description of club requirements. (1 Member, 4 Hours, $100.00)
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